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Abstract:

This study investigates the role of Islamic ideology in fostering economic cooperation among
nations within the Axis of Resistance. It proposes a strategic framework integrating ideological
principles with economic strategies to enhance national competitiveness and resilience. The
research highlights the importance of ideological alighment in achieving strategic objectives and
fostering unity among member nations. By aligning national values and goals with Islamic principles,
the study underscores the potential of Islamic ideology as a driver of economic collaboration and
national competitiveness. The findings suggest that economic cooperation among Axis of
Resistance nations can mitigate the impact of international sanctions and enhance collective
economic efforts. The proposed strategic framework emphasizes identifying unique capabilities,
integrating ideology into national strategy, and enhancing economic cooperation. Continuous
monitoring and adaptation to changes in the competitive environment are crucial for maintaining
a competitive edge. Future research should explore the intersection of ideology and strategy,
particularly in emerging geopolitical and economic challenges.
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1 Introduction

The concept of competitive advantage has evolved significantly, becoming a cornerstone in
strategic management. Competitive advantage encompasses various dimensions, from tangible and
intangible assets to unique organizational and societal characteristics that are difficult or impossible
for competitors to replicate (Hayatiet al., 2021). The study of competitive advantage has undergone
several conceptual developments, categorized into five generations (Nayakaet al., 2022). Thefifth
generation integrates social and competitive advantages, leading to a human-centric transformation
(Cantele and Zardini, 2018; Singh et al., 2019).

2 Literature Review

2.1 Competitive Advantage and Ideology

Previous studies have extensively explored competitive advantage in business management
and strategic planning. Porter’s (1985) work on competitive forces and generic strategies has been
foundational. Barney’s (1991) resource-based view (RBV) emphasized unique firm resources in
achieving sustained competitive advantage.

In strategic management, ideology is crucial in guiding organizational vision and direction
(Khalili, 2005; Collins and Porras, 1996). Eagleton (2001) defined ideology as the process of
producing meanings, signs, and values in social life, shaping worldviews and behaviors. Ideological
alignment with strategic objectives is essential for long-term success.

2.2 Axis of Resistance

Studies on the Axis of Resistance have examined its geopolitical and ideological dimensions.
Researchers such as Aoudé(2022) and Azandehiet al. (2023) have highlighted the role of ideology
in shaping strategic objectives. Economic resilience and cooperation within the Axis of Resistance
have been emphasized as crucial for enhancing national competitiveness (Yousfi, 2021; Metki,
2018).

3 Islamic Ideology and Economic Cooperation

3.1 Role of Islamic Ideology
Islamic ideology, rooted in principles of justice, independence, and resistance against
imperialism, provides a unique competitive advantage for nations within the Axis of Resistance. This
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ideology fosters unity and purpose, aligning national values and goals (Lodge, 2009). Strategic
alignment of Islamic ideology with nationalinterests enhances a nation's ability to compete globally
(Ayatollah Khamenei, 2018).

3.2 Economic Collaboration

Economic cooperation among Axis of Resistance nations can mitigate the impact of
international sanctions and enhance resilience. Shared ideological values can create a robust
economic network supporting national and collective interests. Economic collaboration can lead to
the formation of an economic front countering economic warfare (Esfandiari et al., 2023).

4 Strategic Framework for Ideology-Driven Economic Cooperation

4.1 Identifying Unique Capabilities

Identifying unique capabilities and competitive advantages is essential. These may include
tangible assets like natural resources and infrastructure, and intangible assets like cultural heritage
and ideological commitment (Hayati et al., 2021). This identification allows nations to leverage
strengths and address weaknesses.

4.2 Integrating Ideology into Strategy

Integrating Islamic ideology into national strategy involves aligning ideological principles
with strategic objectives. This ensures strategic decisions are consistent with core values, fostering
unity and purpose (Khalili, 2005). Continuous monitoring and adaptation to changes in the
competitive environment are crucial (Diderich, 2020).

4.3 Enhancing Economic Resilience

Economic resilience is critical for national competitiveness. Policies promoting economic
diversification, innovation, and self-sufficiency are vital. Building robust and adaptable economic
systems can withstand and recover from disruptions, maintaining a competitive edge (Eisenhardt,
1999).

5 Discussion and Conclusion
Integrating Islamic ideology into national strategy provides a powerful competitive advantage
for nations within the Axis of Resistance. Leveraging ideological and economic strengths can achieve




Ideology, Religion, and National ..., Mohammad Javadi WGS

sustainable national competitiveness. The proposed strategic framework emphasizes identifying
unique capabilities, integrating ideology into strategy, and enhancing economic resilience.
Continuous monitoring and adaptation ensure agility and responsiveness to emerging challenges.

Future research should explore the intersection of ideology and strategy, particularly in
emerging geopolitical and economic challenges. Interdisciplinary approaches can provide a
comprehensive understanding of ideology's role in shaping national competitiveness. Empirical
studies examining the impact of ideology-driven strategies on economic performance and social
outcomes can offer valuable insights for policymakers and practitioners.

In conclusion, Islamic ideology offers significant potential for enhancing national
competitiveness within the Axis of Resistance. Leveraging this ideological strength can achieve
sustainable economic and social development, fostering a resilient and competitive future.
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